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WAKE COUNTY CAPSULE  
For the first nine months of calendar year 2007 Wake County hotel occupancy tax collections were up 
11.6 percent and prepared food and beverage tax collections were up 6.4 percent over 2006. 
 
GROUP SALES  
The Greater Raleigh CVB and the Raleigh Convention Center (RCC) sales teams partnered to secure 
winning bids for two conferences to be held at the new Raleigh Convention Center, Raleigh Marriott 
City Center and Sheraton Raleigh Hotel. The North Carolina Water Works Association has made a 
multi-year commitment for conferences in November 2009 and 2012.This program will bring 1200 
attendees, 1100 total room nights and an estimated economic impact of $628,500 per year. 
Kindermusik International will host its annual meeting in November 2008. This program will bring 
900 attendees, 1125 total room nights and an estimated economic impact of $517,275. 

 
SPORTS MARKETING  
For the current fiscal year, assisted sports bookings have accounted for 52,112 total hotel room nights 
(42 percent ahead of projections) and $15.2 million in economic impact (29 percent ahead of 
projections).  The inaugural City of Oaks Marathon was a tremendous success, as more than 3,500 
runners traveled the streets of Raleigh on Nov. 4.  The strong turnout is a positive sign for the event’s 
future and long-term growth potential in the Capital City.  The ACC Soccer Championships were held 
at Cary’s SAS Soccer Park, Nov. 13-18.  GRCVB Sports Marketing is putting the finishing touches on a 
contract that would bring the 2Hot4 Ice Inline Hockey Nationals back to the Carolina Sportsplex and 
the Dream Sports Center in June 2008.  The event would bring more than 100 teams to Wake County.  
Scott Dupree was the guest lecturer at a pair of sports administration classes at UNC. 
 
INDIVIDUAL TRAVEL/DESTINATION MARKETING 
The January Calendar of Events was printed and 6,500 copies will be distributed to area hotels, RDU, 
and major attraction venues before Christmas. The December Events Watch, highlighting events such 
as; A Christmas Carol, The Nutcracker, IMAX films  and exhibitions at the N.C. Museum of Art, 
N.C. Museum of Natural Sciences and N.C. Museum of History, was distributed via email to more 
than 26,000 recipients.  
 
Local artist Judy Crane has been selected to paint the cover image for the 2008 Visitors Guide. The 
cover will feature a section of the Shimmer Wall public art piece on the west side of the new Raleigh 
Convention Center. The shimmer wall was selected as an iconic symbol of the importance of technology 
and innovation to the area, community partnership, impact on the Raleigh skyline, proximity to other 
major area attractions and redevelopment, as well as relevance to the new GRCVB brand statement. 
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BRANDING   
Cundari returned in late November for the final working session with the Brand Strategy Task Force. 
The team finalized and approved the brand positioning statement, and discussed next steps of the brand 
roll-out process. The final brand statement will be available for review in mid December. More than a 
dozen proposals were received in response to the advertising agency RFP sent out in November.  The 
committee is in the process of reviewing the submissions.  Agency interviews with the selected firms 
will be scheduled for early January.  
 
PUBLIC RELATIONS 
The Bureau hosted Richard Ouzounian from the Toronto Sun and Rebecca McCormick from USA 
Today Travel Weekend - both writing general destination pieces on the area.  A film crew from the 
Travel Channel program What's Your Trip  was in Raleigh to film Big Ed's Restaurant for a piece 
dedicated to local culinary landmarks.  Denny Edwards was interview for a WRAL piece discussing the 
effects of the Warehouse District on Downtown Raleigh's economy.  
 
Ryan Smith and Loretta Yingling worked together to submit a bids for the 2009/2010 Public Relations 
Society of America Travel & Tourism Conference and the 2009 Garden Writers Association 
Conference.  The PRSA Conference provides public relations practitioners from around the country 
opportunities for professional development and networking, as well as bringing in 200 + travel 
journalists to participate in a media marketplace trade show.  The Garden Writers Association has the 
potential to bring in hundreds of garden journalists. 
 
 Recent media coverage includes articles in: Meetings Magazine, Meetings South, Convention South 
and Signature Magazine. 

 
STAFF SIDEBAR 
 
The Bureau is pleased to announce that Julie Brackenbury has been hired as Director of Convention 
Services. This position is responsible for providing and coordinating services to meeting and event 
planners once a group has been confirmed definite for a Wake County Hotel and/or Facility Partner. 
Julie is currently the Group Sales Manager at the Washington Duke Inn. Prior to her current position, 
she served as the Director of Sales for the Durham CVB, Director of Sales for the Augusta CVB, Senior 
Sales Manager for the Sheraton Augusta and Sales Manager for the Radisson Suites Inn in Augusta.  
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VISITOR INDUSTRY STATISTICAL REPORT 

November 2007 
HOTEL OCCUPANCY PRODUCTION 

 Chg from Oct 06 Wake County North Carolina United States 
Oct 2007 Occupancy % +0.6% +72.6% +66.7% +66.7% 
Oct 2007 ADR +9.9% $86.88 $88.59 $107.51 
Oct 2007 RevPAR +10.5% $63.11 $59.11 $71.68 
Oct 2007 Rooms Sold/% Change +9,337 +3.2% +2.4% +3.2% 
Oct 2007 Rooms Avail/% Change +7,628 +2.6% +1.6% +1.7% 
2007 YTD Occupancy % -1.3% +67.1% +62.6% +65.1% 
2007 YTD ADR +11.0% $83.48 $81.66 $103.73 
2007 YTD RevPAR +9.4% $55.98 $51.16 $67.56 
2007 YTD Rooms Sold/% Change -10,779 -0.4% +2.6% +1.4% 
2007 YTD Rooms Avail/% Change +26,591 +1.0% +0.9% +1.3% 

Source: Smith Travel Research, Inc.-Stats lag by one month; Republication or other re-use of this data without 
the express written permission of STR is strictly prohibited.  
 

AVIATION PRODUCTION 

   Source: Raleigh-Durham International Airport-Stats lag by one month 
 

GROUP SALES DEFINITE ROOM NIGHT PRODUCTION 
 November 2007 YTD 07/08 YTD Goal Fiscal YTD +/- 

Variance 
Total Room Nights 7,748 30,786 47,500 -35% 
Estimated Econ Impact 3,263,865 $17,324,883 $24,000,000 -27% 
Number of Definite Bookings 9 70 152 -54% 

   FY runs June 07-May 08 
 

GROUP SALES TENTATIVE ROOM NIGHT PRODUCTION 
 November 2007 YTD 07/08 YTD Goal     Fiscal YTD +/- 

         Variance 
Total Room Nights 15,094 149,626 150,000 -1% 
Estimated Econ Impact $7,964,304 $83,353,406 $67,500,00 +24% 
Number of Tent. Leads 29 213 240 -11% 

   FY runs June 07-May 08 
 
 
 
 
 
 

 

 Month of October 2007 2007 YTD YTD% Chg from 2006 
Passenger Enplanements 437,599 4,191,723 +7.4% 
Passenger Deplanements 436,785 4,192,425 +7.4% 
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SPORTS MARKETING ASSISTED DEFINITE ROOM NIGHT PRODU CTION 

 November 2007 YTD 07/08 YTD Goal Fiscal YTD +/- 
Variance 

Total Room Nights 10,150                        52,112 36,670 + 42% 
Estimated Econ Impact $3,112,620 $15,283,578 $11,875,950            + 29% 
Number of Definite Bookings 4 26 30            - 13% 

 
VISITOR INDUSTRY STATISTICAL REPORT 

October 2007 
 

              INDIVIDUAL TRAVEL/DESTINATION MARKETI NG PRODUCTION 
 Month of November FY 07/08 YTD 
Total Visitor Inquiries (incl. advertising)  195,208 
*Excludes VisitRaleigh.com Inquiries   

    
 

VISITOR SERVICES PRODUCTION 
 Month of November FY 07/08 YTD YTD% Chg from 06/07 
Number of Groups Serviced 16 164 -50% 

 
 

CONVENTION CENTER DEFINITE BOOKINGS 
 
Group Name 

 
Meeting Dates 

 
Total Room 

Nights 

 
Total Attendance 

 
Est. Econ. Impact 

Kindermusik International 11/5-9/2008 1,125 900 $517,275 
NC American Water Works Assn 11/14-18/2009 1,100 1,200 $628,500 
NC American Water Works Assn 11/10-14/2012 1,100 1,200 $628,500 
TOTAL (A)  3,325 3,600 $1,774,275 
 
Conventions by Year           2008    09    10    11    12    13    14    15    16    17    18    19    20    21    22    23    Total 
At RCC (Definite)               26    43   29    12   10     9      4     2     1      2     1     1      -     1     -     1        141 
At RCC (Tentative)               8    25   18    11   10     2      2     1      -      -      -     -       -     -     -      -          77 
  
Above numbers provided by Raleigh Convention Center contain conventions, meetings, banquets and consumer shows. 
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GROUP SALES/SPORTS MARKETING ASSISTED DEFINITE BOOK INGS                                    

 
Group Name 

 
Meeting Dates 

 
Total Room 

Nights 

 
Total Attendance 

 
Est. Econ. Impact 

N4A / NCAA Consultant Training 12/2-4/07 50 30 $12,720 
Cary Classic AAU Super Regional 5/2-4/08 1,000 2,000 $289,000 
PONY Softball Fastpitch Nationals 7/24-8/2/08 7,100 5,280 $2,232,900 
2009 AAU Baseball 17-U Nationals    7/31-8/8/09 2,000 1,000 $578,000 
TOTAL SPORTS (B)  10,150 8,310 $3,112,620 
Daughters of the American Colonists 9/21-22/07 20 50 $8,130 
Bill Bartman Enterprises 11/26-28/07 30 200 $50,220 

Nationwide Hospitality 1/6-7/08 5,000 5,000 $1,155,000 
NC Assn of County Directors of 
Social services 

1/8-10/08 45 50 $18,585 

Mariner Management & Marketing 10/3-5/08 100 300 $81,600 
Kindermusik 11/5-9/08 1,125 900 $517,275 
NC American Water Works Assn. 11/14-18/09 1,100 1,200 $628,500 
General Federation of Women’s 
Clubs 

4/21-25/10 205 350 $176,055 

NC American Water Works Assn. 11/10-14/12 1,100 1,200 $628,500 
TOTAL GROUP (C)  8,725 9,250 $3,263,865 
GRAND TOTAL (A+B+C)  22,200 21,160 8,150,760 

 
 

BIDS SUBMITTED FOR GROUP SALES/SPORTS MARKETING 
Group Name Dates Total Room 

Nights 
Attendance Estimated 

Economic Impact 
NC Art Education Assn 11/2009 450 500 $221,535 
NC Child Support Council 8/2010 430 500 $208,140 
NC DPI HRMS Users Conference 11/2008 250 250 $87,000 
NC Department of Public Instruction- 
NC HOSA( Healthcare Occupations 
Student Association) 
 
 

March 8-13, 2010 
March 21-26, 2011 
March 26-31, 2012 
April 8-13, 2013 
March 24-29, 2014 

1,525/year 2,000/year $1,118,625/ year 

GROUP TOTAL  8,755 10,350 $6,109,800 
     
GRAND TOTAL  8,755 10,350 $6,109,800 
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SITE VISITS 
Group Name Total Room Nights Total Attendance 

General Federation of Women’s Clubs of NC April 2010  200 350 
 

NC County Directors of Social Services  Feb 2010  225 400 
SESAPS November 2008  125 200 
Garden Writers Association September 2009 Conference 1,250 500 
TOTAL 1,800 1,450 

 
TRADE SHOW & EVENTS 

Event Name Location (Dates) 

City of Oaks Marathon Raleigh (Nov. 4) 
National Softball Association National Convention Lexington, KY (Nov. 5-7) 
AENC Speakers Showcase Raleigh (Nov. 7) 
NCAA Local Organizing Committee Monthly Mtg. Raleigh (Nov. 13) 
Sales Mission to DC/VA Group Market Washington, DC (Nov. 13-15) 
Professional Convention Management Association Washington, DC (Nov. 13-15) 
Meeting Professional International- Potomac Chapter Washington, DC (Nov. 13-15) 
ACC Soccer Tournament Cary (Nov. 13-18) 
NC SGMP Chapter Meeting and Board Meeting Raleigh (Nov 14) 
USSSA National Convention Daytona Beach, FL (Nov. 14-16) 
MPI-CC Chapter Meeting in Charlotte Charlotte (Nov 15-16) 
Greater Raleigh Sports Council Committee Mtg. Raleigh (Nov. 19) 
Hosted Hotel Cluster Lunch with Cary area hotels Cary (Nov 28) 

   
 
 
  


