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WAKE COUNTY CAPSULE  
For the first month of calendar year 2008 Wake County hotel occupancy tax collections were up 2.2% percent 
and prepared food and beverage tax collections were up 5.4 percent over 2007. 
 
GROUP SALES 
The World Beer Festival has decided to make Raleigh home again in April 2008 for it’s 3rd annual event.  The 
festival attracts over 8,000 attendees to downtown Raleigh. The World Beer Festival is the largest celebration of 
national and international specialty beers in the Southeast...300 beers from 150 breweries, and is a benefit for 
charity. This year's festival will benefit the Downtown Raleigh Alliance. The funds raised will go toward 
revitalizing downtown Raleigh. The Group Sales staff has traveled from coast to coast attending various 
tradeshows and events promoting Raleigh as a successful meetings destination; each returning with promising 
leads and new contacts.  A presentation was made to the McKimmon Center staff to educate their meetings 
department on the services we can provide for them and their clients, the information we provided was very well 
received. This begins as one of several events to promote community awareness of GRCVB services. Sports 
Marketing and Group Sales teamed up to host a Client Hockey event, this event was enjoyed by all and amidst  
all of the fun,  the seed  for future  business in Raleigh was planted.  Malinda Pettaway was promoted to 
Associate Director of Convention Sales, while continuing to handle her current markets that utilize the Raleigh 
Convention Center, primarily focusing on NC and SC, Secondary GA and FL. 

    
SPORTS MARKETING  
The National High School Baseball Coaches Association selected Raleigh as the site of its 2011 annual 
convention.  The national meeting will bring approximately 800 coaches to the Capital City during the first week 
of December. The Sheraton Raleigh will serve as the host hotel. GRCVB, USA Baseball and the Sheraton 
partnered on the bid effort.  GRCVB was represented at the U.S. Youth Soccer National Workshop in Pittsburgh. 
The convention gave the sports marketing department a chance to develop new soccer contacts and to continue 
preparations for this year’s USYS Southern Regional, set for June 19-25 in Raleigh and Wilson. The 2008 NCAA 
Tournament in Raleigh is now a complete sellout.  Tori Collins spoke to the “Transitions for the College 
Graduate” class at NC State. 

 
PUBLIC RELATIONS 
The GRCVB spearheaded the first annual Greater Raleigh Hospitality Conservation Summit in February. The 
Summit brought together more than 100 industry leaders from area hotels, restaurants and attractions to hear from 
a variety of experts on the current drought status, industry best practices, restrictions that may be implemented in 
the future, examples of usage levels among hotels and steps to help ease the crisis. In response to the 
overwhelming support of this program, a Hospitality Task Force was created to continue discussions and 
develop best practices for the hospitality industry in regards to water conservation. WRAL, NBC17, News 14 
Carolina, ABC 11 and the News and Observer participated in the event which garnered tremendous media 
exposure for the Bureau and the hospitality community.  
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The latest news about the Convention Center, as well as various destination coverage appeared in: Canadian 
Geographic, Facilitiesonline.com, Our State Magazine, Signature Magazine and multiple in- state and 
regional weekly papers highlighting events and exhibitions taking place throughout Wake County. 
 
MARKETING 
The new logo for visit Raleigh has been completed. Early feedback from Downtown Raleigh Alliance, The City 
of Raleigh Chamber, Raleigh Convention Center and members of The Conference Table has been very positive.  
The logo and other branding work will be presented to the Board on March 19th, as well as The Conference Table 
and the Branding Task Force members the end of March.  Cundari is currently working on the developments of 
ads for general tourism and the meetings/convention vertical market, as well as a tag line and Web site redesign.  
 
Remodeling of the space and new furnishings for the Greater Raleigh Visitor Information Center on Fayetteville 
Street is on track to open Friday, March 14th, to coincide with the Saturday, March 15th St. Patrick’s Day Parade. 
The parade route travels down Fayetteville Street. Entrance to the new Visitors Center will be decorated with 
balloons and a “Now Open!” sign, and CVB staff will greet passersby.  The official grand opening will take place 
after MEAC and the NACC Men’s Basketball Tournament, toward the end of March, to allow for better press 
exposure. 

VISITOR INDUSTRY STATISTICAL REPORT 
FEBRUARY 2008 

HOTEL OCCUPANCY PRODUCTION 
 Chg from Jan 07 Wake County North Carolina United States 
Jan 2008 Occupancy % -3.9% 53.6% 46.8% 51.6% 
Jan 2008 ADR +7.4% $87.76 $77.47 $105.64 
Jan 2008 RevPAR +3.2% $47.05 $36.22 $54.52 
Jan 2008  Rooms Sold/% Change -7,592 -3.4% -1.7% +0.2% 
Jan 2008  Rooms Avail/% Change +858 +0.4 +1.2 +2.0 
2008 YTD Occupancy % -3.9% 53.6% 46.8% 51.6% 
2008 YTD ADR +7.4% $87.76 $77.47 $105.64 
2008 YTD RevPAR +3.2% $47.05 $36.22 $54.52 
2008 YTD Rooms Sold/% Change -7,592 -3.4% -1.7% +0.2% 
2008 YTD Rooms Avail/% Change +858 +0.4% +1.2% +2.0% 

Source: Smith Travel Research, Inc.-Stats lag by one month; Republication or other re-use of this data without 
the express written permission of STR is strictly prohibited.  
 

AVIATION PRODUCTION 

   Source: Raleigh-Durham International Airport-Stats lag by one month 
 

GROUP SALES DEFINITE ROOM NIGHT PRODUCTION 
 February 2008 YTD 07/08 YTD Goal Fiscal YTD +/- 

Variance 
Total Room Nights 3,565 70,789 71,244 -1% 
Estimated Econ Impact $3,732,135 $40,462,098 36,000,000 +12% 
Number of Definite Bookings 9 128 225 -43% 

   FY runs June 07-May 08 
 

 

 Month of January 2008 2007 YTD YTD% Chg from 2007 
Passenger Enplanements 344,556 344,556 -0.2% 
Passenger Deplanements 357,990 357,990 -0.6% 
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GROUP SALES TENTATIVE ROOM NIGHT PRODUCTION 
 February 2008 YTD 07/08 YTD Goal     Fiscal YTD +/- 

         Variance 
Total Room Nights 52,219 263,523 225,000 +17% 
Estimated Econ Impact $27,045,726 $165,511,509 $101,250,000 +63% 
Number of Tent. Leads 56 358 360 -1% 

   FY runs June 07-May 08 
 

SPORTS MARKETING ASSISTED DEFINITE ROOM NIGHT PRODU CTION 
 February 2008 YTD 07/08 YTD Goal Fiscal YTD +/- 

Variance 
Total Room Nights 5,275                        65,112 58,696 + 11% 
Estimated Econ Impact $1,828,225 $19,670,578 $19,009,500            + 3% 
Number of Definite Bookings 16 48 48                --- 

 
              INDIVIDUAL TRAVEL/DESTINATION MARKETI NG PRODUCTION 

 February  FY 07/08 YTD 
Total Visitor Inquiries (incl. advertising) *Excludes VisitRaleigh.com Inquiries 383 198,088 

    
VISITOR SERVICES PRODUCTION 

 Month of February FY 07/08 YTD YTD% Chg from 06/07 
Number of Groups Serviced 22 207 -33 % 

 
CONVENTION CENTER DEFINITE BOOKINGS 

 
Group Name 

 
Meeting Dates 

 
Total Room 

Nights 

 
Total Attendance 

 
Est. Econ. Impact 

NC Society of Surveyors, Inc. 2/3/11 - 2/5/11 200 320 $85,620.00 
TOTAL (A)  200 320 $85,620.00 

 
 Activity by Year 2008   09   10  11  12 13 14 15 16 17 18 19 20 21 22 23  Total 

At RCC (Definite)  40     55 22   12 10 9 4 3 1 2 1 1 - 1 - 1 162 
At RCC (Tentative)                     16      30   24   17  11 9 4     1    - - - - - - -  - 112                                   

Above numbers provided by Raleigh Convention Center contain conventions, meetings, banquets and consumer shows. 
 

GROUP SALES/SPORTS MARKETING ASSISTED DEFINITE BOOK INGS                                    
 
Group Name 

 
Meeting Dates 

 
Total Room 

Nights 

 
Total Attendance 

 
Est. Econ. Impact 

U.S. Travel Baseball World Series Qual. 2/29-3/2/08 300 630 $89,700 
USSSA Baseball Cary Invitational 3/7-9/08 300 630          $89,700 
AAU Baseball St. Patrick’s Day Invite 3/14-16/08 300 630 $89,700 
USSSA Baseball Cary Qualifier 3/28-30/08 300 630 $89,700 
Super Series Spring State Championship 4/11-13/08 300 630 $89,700 
U.S. Travel Baseball Nat’l Champ. Qual. 5/9-11/08 300 630          $89,700 
AAU Baseball Twin City Bash 5/16-18/08 300 630 $89,700 
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U.S. Travel Baseball East Summer States 6/6-8/08 300 630 $89,700 
Continental Am.  Baseball Summer Open 6/18-22/08 600 630 $179,400 
U.S. Travel Baseball NC Fall State 9/19-21/08 300 630 $89,700 
Super Series Winter State Champ. East 10/3-5/08 300 630 $89,700 
AAU Baseball Backwoods Brawl 10/10-12/08 300 630 $89,700 
U.S. Travel Baseball N.C. Winter Champ  10/17-19/08 300 630 $89,700 
U.S. Travel Baseball Nat’l Champ. Qual. 10/31-11/2/08 200 630 $80,800 
AAU Baseball “The Freeze” 11/7-9/08 300 630 $89,700 
2011 National H.S. Baseball Coaches 12/1-5/11 575 800 $401,925 
TOTAL SPORTS (B)  5,275 10,250 $1,828,225 
Society of Government Meeting 
Professionals 

3/5/08 10 50 $6,990 

World Beer Festival 4/26/08 320 8,000 $1,890,930 
Mid-Way Baptist Church 9/22-25/08 1,975 2,000 $1,088,025 
NC Association of Electric Cooperatives 9/24-26/08 100 65 $30,120 
Inis Cairde School of Dance 1/30-2/1/09 300 2,000 $484,650 
NC Association of Registers of Deeds 9/13-16/09 440 150 $111,000 
English Springer Spaniel Field Trial 
Association 5/1-4/08 

75 40  
$22,590 

TOTAL GROUP (C)  3,220 12,305 $3,634,305.00 
GRAND TOTAL (A+B+C)    $5,548,150.00 

 
 

BIDS SUBMITTED FOR GROUP SALES/SPORTS MARKETING 
Group Name Dates Total Room 

Nights 
Attendance Estimated 

Economic Impact 

Transportation Security Admin 4/08 450 150 $103,950.00 
Society of the First Infantry 8/09, 2010 3,520 1,800 $1,339,620.00 
Grass-Elworth NYE 10/08 200 105 $35,370.00 
Nike Team Cross Country Regional 11/28-29/08 500 1,000 $105,000 
NCACVB 2009 20 40 $6,960.00 
MPI-CC 1/09 110 150 $37,110.00 
American Kennel Club Canine Cancer 
Conf 

2/09 200 100 $46,200.00 

Fleet Reserve Assoc. & Ladies 
Auxiliary 

9/09 417 300 $349,395.00 

IPMA-HR 9/09 200 140 $56,730.00 
Black Data Processing Assoc. 11/2009, 2010, 2011 5,763 1,800 $1,699,803.00 
Assoc. of Christian Schools 11/2009, 2010, 2011, 

2012, 2013, 2014 
9,252 21,000 $7,739,172.00 

NHL Booster Club 8/10 905 400 $314,355.00 
Int'l Food Distributors Assoc. 9/10, 2011, 2012 2,198 1,750 $1,142,463.00 
Nat'l League of Postmasters 8/11 1,950 700 $696,150.00 
American Academy of Advertising 3/12 417 200 $117,387.00 
Int'l Downtown Assoc 4/12 445 200 $126,195.00 
GRAND TOTAL  26,547 29,835 $13,915,860.00 
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SITE VISITS 
Group Name Total Room Nights Total Attendance 

2008 USTA National Campus Championships 980 800 
NC Assoc. of Educ & Communications Tech 5,400 800 
Assn of Christian Schools 9,252 21,000 
National Animal Control Assn 355 350 
IPMA-HR 200 140 
NC County Directors of Social Services 30 40 
NC Assoc of Oral Maxillofacial Surgeons 65 75 
NHL Booster Club Convention 905 400 
NC Register of Deeds 440 150 
NC Assoc. of Educ & Communications Tech 5,400 800 
TOTAL 23,027 24,555 

 
TRADESHOW & EVENTS 

Event Name Location (Dates) 

ACME Conference Washington DC (Feb. 5 & 6) 
RCMA Orlando (Feb. 5 - 7) 
DMAI Foundation Dinner Washington DC (Feb. 6) 
Greater Raleigh Sports Council Evening of Champions Cary (Feb. 7) 
U.S. Youth Soccer Annual Workship Pittsburgh, PA (Feb. 7-9) 
Destinations Showcase Trade Show Washington DC (Feb. 7) 
McKimmon Center Presentation Raleigh NC (Feb. 14) 
SE Marketplace/Sales Calls Atlanta (Feb. 24 – 25) 
MPI Northern California Tradeshow San Francisco (Feb. 25 – 28) 
2008 NCAA Local Organizing Committee Meeting Raleigh (Feb. 26) 
Techy Tuesday  RTP NC (Feb. 26)   
GRCVB Sports/Sales Client Event Raleigh (Feb. 28) 
Hurricanes Hockey Client Event  Raleigh NC (Feb. 28)   

   
 
 
  


