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WAKE COUNTY CAPSULE  
 
For the first nine months of calendar year 2007 Wake County hotel occupancy tax collections were up 
11.4 percent and prepared food and beverage tax collections were up 5.4 percent over 2006. 
 
GROUP SALES  
 
The GRCVB sales team partnered with the RCC sales team to bring the North Carolina American Water 
Works Association to the new Raleigh Convention Center, Raleigh Marriott City Center and Sheraton 
Raleigh Hotel for a multi-year commitment in November 2009 and 2012. This program will bring 1200 
attendees, 1100 total room nights and an estimated economic impact of $628,500 per year.  
Additionally, the GRCVB sales team partnered with the RCC sales team to bring Kindermusik 
International to the new Raleigh Convention Center, Raleigh Marriott City Center and Sheraton Raleigh 
Hotel for November 2008. This program will bring 900 attendees, 1125 total room nights and an 
estimated economic impact of $517,275.  

 
SPORTS MARKETING  
 
GRCVB co-hosted the U.S. Youth Soccer Region III Fall Meeting, Oct. 4-6, in Raleigh. The event was a 
precursor to the 2008 USYS Southern Regional, planned for Raleigh and Wilson, June 19-25, 2008. 
Sports marketing staff members promoted Greater Raleigh and met individually with event owners and 
rights-holders at the AAU National Convention and the TEAMS National Conference, both in October. 
At the AAU convention, the GRCVB, USA Baseball and the Town of Cary delivered a bid presentation 
for the 2009 AAU Baseball 17-U National Championships. GRCVB and its host partners are close to 
finalizing arrangements for the following two major sporting events during the summer of 2008 -- the 
2Hot4 Ice Inline Hockey Nationals (June 12-15) and the PONY Softball 14-U Fastpitch Nationals (July 
25-Aug. 1). 
 
INDIVIDUAL TRAVEL/DESTINATION MARKETING 

The annual Holiday Calendar of Events was produced and 55,000 copies are in distribution. The 
GRCVB’s Holiday Online Campaign features a dedicated promotional page on VisitRaleigh.com that 
highlights seasonal events and happenings throughout Wake County. Some of the highlighted events 
include the area’s 10 major shopping destinations, traditional holiday favorites The Nutcracker and A 
Christmas Carol, events like Tinsel Town, the Historic Oakwood Candlelight Tour, IMAX films, and 
three blockbuster exhibitions at area museums. There were eight promotional partners in the campaign 
including: Summit Hospitality, RBC Center, Hilton North Raleigh, Embassy Suites Crabtree Valley, NC 
Museum  
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of Art, NC Museum of Natural Sciences, Crabtree Valley Mall and Hampton Inn Capital Blvd. that 
highlighted a $1,000 holiday shopping spree at Crabtree Valley Mall.  
 
BRANDING UPDATE Representatives from Cundari and Longwoods International, the GRCVB’s 
branding agency, presented the raw and summary data from their field research which included focus 
groups of local hospitality partners and individuals who have visited Wake County in the past two years, 
as well as individual partner interviews. Cundari returned the first week in November for a working 
session with the Brand Strategy Task Force to review, discuss and finalize one of three brand 
positioning statements based upon the research presented. The results of the research and the three 
proposed positioning statements can be found here: 
http://www.visitraleigh.com/pdf/RaleighBrandingPositioningWorkshop.pdf 
 
PUBLIC RELATIONS 
 
Greater Raleigh and many of its unique restaurants and businesses garnered multiple mentions in 
national and regional publications. Bon Appetite featured Vivace and South in the November issue in 
an article about the Triangle’s emerging dining scene. Signature Magazine featured Cary’s La Farm 
Bakery, Fleur Boutique and Five Points in the November/December issue while its sister publication 
Our State highlighted North Carolina family owned businesses including Jolly’s Jewelers. Southern 
Living  featured City Market’s newest tenant Whimsical Cookies. Convention South identified Raleigh 
as a City with an Appetite for Growth in the November issue citing the more than $3 billion in 
development. North Carolina Museum of History’s newest exhibition Mysteries of the Lost Colony was 
featured in Chicago Sun Times (Circ. 281,189), Florida Today (Circ. 100, 585), The Times Tribune 
(Circ. 71,656), The Sun News (Circ. 62,083), The Daily Southerner (Circ. 4, 168), Winston Salem 
Journal (Circ. 94.543), Wallace Enterprise (Circ. 7,367), Gwinnett Daily Post (Circ. 103,760) and 
Stuart News (Circ. 49,782). Raleigh Wide Open 2 garnered press coverage in Corporate and 
Incentive Travel (Circ. 40,002). 
  

 
STAFF SIDEBAR 
 
Charissa Todd began her duties as Tourism Marketing Manager on November 5 and reports to the 
Director of Marketing and the Director of Communications. This new position is responsible for 
developing and managing programs targeted toward leisure visitors to Wake County, as well as 
developing promotional tactics for increasing weekend occupancy and off-season business for visitor 
industry, including consumer, radio and web promotions. Charissa has been the Director of Membership 
and Web Site Manager at the Greater Wilmington (Delaware) Convention & Visitors Bureau since 2002 
where she was involved in all aspects and departments of the nine-person organization. 
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VISITOR INDUSTRY STATISTICAL REPORT 

October 2007 
HOTEL OCCUPANCY PRODUCTION 

 Chg from Sep 06 Wake County North Carolina United States 
Sep 2007 Occupancy % -0.7% +66.7% +60.7% +64.7% 
Sep 2007 ADR +8.4% $83.13 $83.27 $103.52 
Sep 2007 RevPAR +7.5% $55.42 $50.55 $66.94 
Sep 2007 Rooms Sold/% Change -1029 -0.4% +1.6% +1.0% 
Sep 2007 Rooms Avail/% Change +1021 +0.4% +1.0% +1.5% 
2007 YTD Occupancy % -1.6% +66.4% +62.1% +65.0% 
2007 YTD ADR +11.3% $83.17 $80.72 $103.22 
2007 YTD RevPAR +9.4% $55.24 $50.16 $67.13 
2007 YTD Rooms Sold/% Change -18.812 -0.8% +2.6% +1.2% 
2007 YTD Rooms Avail/% Change +18,506 +0.8% +0.8% +1.2% 

Source: Smith Travel Research, Inc.-Stats lag by one month; Republication or other re-use of this data without 
the express written permission of STR is strictly prohibited. 
  
 

AVIATION PRODUCTION 

   Source: Raleigh-Durham International Airport-Stats lag by one month 
 
 

GROUP SALES DEFINITE ROOM NIGHT PRODUCTION 
 October 2007 YTD 07/08 YTD Goal Fiscal YTD +/- 

Variance 
Total Room Nights 7,644 23,038 39,830 -40% 
Estimated Econ Impact $5,128,461 $14,061,018, $20,000,000 -30% 
Number of Definite Bookings 14 61 126 -50% 

   FY runs June 07-May 08 
 
 

GROUP SALES TENTATIVE ROOM NIGHT PRODUCTION 
 October 2007 YTD 07/08 YTD Goal     Fiscal YTD +/- 

         Variance 
Total Room Nights 22,260  134,532 125,000 +8% 
Estimated Econ Impact $12,260,808 $75,389,102 $56,250,000 +34% 
Number of Tent. Leads 31 184  200 -8% 

   FY runs June 07-May 08 
 
 
 
 

 

 Month of September 2007 2007 YTD YTD% Chg from 2006 
Passenger Enplanements 387,672 3,754,114 +7.6% 
Passenger Deplanements 385,632 3,763,009 +7.9% 
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SPORTS MARKETING ASSISTED DEFINITE ROOM NIGHT PRODU CTION 

 October 2007 YTD 07/08 YTD Goal Fiscal YTD +/- 
Variance 

Total Room Nights 18,180                        41,962 29,040 + 44% 
Estimated Econ Impact $4,914,140 $12,170,958 $9,405,000             + 29% 
Number of Definite Bookings 8 22 24             - 8% 

 
 

VISITOR INDUSTRY STATISTICAL REPORT 
October 2007 

 
              INDIVIDUAL TRAVEL/DESTINATION MARKETI NG PRODUCTION 

 Month of October FY 07/08 YTD 
Total Visitor Inquiries (incl. advertising) 1,184 195,208 
*Excludes VisitRaleigh.com Inquiries   

    
 

VISITOR SERVICES PRODUCTION 
 Month of October FY 07/08 YTD YTD% Chg from 06/07 
Number of Groups Serviced 38 148 -46% 

 
 

CONVENTION CENTER DEFINITE BOOKINGS 
 
Group Name 

 
Meeting Dates 

 
Total Room 

Nights 

 
Total Attendance 

 
Est. Econ. Impact 

Poultry Science Association 7/17-24/09 1,750 750 $690,900 
NC Assn for the Education of Young 
Children 

9/16-19/09 1,215 3,000 $1,117,800 

NC Assn for the Education of Young 
Children 

10/6-9/2010 1,215 3,000 $1,117,800 

NC Assn for the Education of Young 
Children 

9/14-17/2011 1,215 3,000 $1,117,800 

TOTAL (A)  5,395 9,750 $4,044,300 
 
Conventions by Year           2008    09    10    11    12    13    14    15    16    17    18    19    20    21    22    23    Total 
At RCC (Definite)               26    43   29    11   10     9      4     2     1      2     1     1      -     1     -     1        141 
At RCC (Tentative)               8    25   19    14   11     2      2     1      -      -      -     -       -     -     -      -          82 
  
Above numbers provided by Raleigh Convention Center contain conventions, meetings, banquets and consumer shows. 
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GROUP SALES/SPORTS MARKETING ASSISTED DEFINITE BOOK INGS                                    

 
Group Name 

 
Meeting Dates 

 
Total Room 

Nights 

 
Total Attendance 

 
Est. Econ. Impact 

Coastal Cup Fall Regional 10/12-14/07 396 792 $114,444 
Club Baseball South Atlantic Invite 10/26-28/07 300 504 $92,220 
Canadian High School B-Ball Tour 11/9-12/07 44 20 $7,916 
CASL Girls Showcase 11/30-12/02/07 7,500 8,740 $1,978,500 
CASL Boys Showcase 12/14-16/07 7,500 8,740 $1,978,500 
Coastal Cup Winter Regional 1/18-20/08 660            1,320 $190,740 
National Club Softball World Series 4/17-20/08 580 590 $205,020 
Coastal Cup Inline Nationals 5/16-18/08 1,200 2,400 $346,800 
SPORTS TOTAL (8)  18,180 23,106 $4,914,140 
Wake Forest University 10/5-7/07 60 60 $20,880 
Administrative Offices of the Courts 10/15-17/07 39 35 $10,470 
Zeta Psi 10/26-28/07 50 175 $46,650 
Eaton Corporation 11/7-9/07 70 40 $17,430 
Soc of Hispanic Professionals 
Engineers 

11/30-12/1/07 22 19 $6,954 

Yonkers Industries 2/1-3/08 30 200 $50,220 
Soc of Gov’t Meeting Professional 2/13/08 5 40 $5,250 
Emerald Tours & Cruises 4/3-4/08 95 300 $45,390 
NC Hospital Association 2/18-19/2010 230 500 $126,840 
York Rite Masonic 8/26-28/2011 1,667 650 $753,627 
TOTAL GROUP (C)  2,249 2,019 $1,084,161 
GRAND TOTAL (A+B+C)  25,824 34,875 10,042,601 

 
 

BIDS SUBMITTED FOR GROUP SALES/SPORTS MARKETING 
Group Name Dates Total Room 

Nights 
Attendance Estimated 

Economic Impact 
USTA League Southern Sectional August 2009 & 2010 3,000 per 2,000 per $1,300,000 per 
     
SPORTS TOTAL  6,000 4,000 $2.600,000 
Ruritan International January 2012 1,972 1,500 $1,358,772 
Fed of Analytical Chemistry and 
Spectroscopy Societies 

October 2010 1,973 2,000 $1,899,075 

Entomological Society December 2012 4,385 2,000 $1,831,935 
American Massage Therapy Assn October 2008 190 150 $76,650 
NC Assn of County Directors of 
Social Services 

February 2010 225 400 $157,275 

Society of Toxicology May 2008 225 150 $80,055  
GROUP TOTAL  8,970 6200 $3,506,586 
GRAND TOTAL  14,970 10,200 $6,106,586 
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SITE VISITS 
Group Name Total Room Nights Total Attendance 

2008 U.S. Youth Soccer Southern Regionals 20,000 8,000 
2008 NCHSAA Cheerleading Championships 500                       2,500 
York Rite Masonic 1,170 650 
NC County Directors of Social Services 225 400 
University of Oklahoma- Nat’l Soc of Student Retention 537 350 
DPI-HRMS User Conference 200 250 
DPI Accountability 1,200 800 
International Workers Compensation Conference 645 700 
TOTAL 24,477 13,650 

 
TRADE SHOW & EVENTS 

Event Name Location (Dates) 

NCAA Basketball Local Organizing Committee Mtg. Raleigh (Oct. 1) 
AAU National Convention Schaumburg, IL (Oct. 2-5) 
U.S. Youth Soccer Region III Fall Meeting Raleigh (Oct. 4-6) 
MEAC Basketball Coaches Reception Raleigh (Oct. 8) 
MEAC Basketball Media Luncheon Raleigh (Oct. 9) 
NC NAACP Annual Meeting Wilmington, NC (Oct 12-14) 
U.S. Youth Soccer Local Organizing Committee Kick-off Mtg Raleigh (Oct. 16) 
TEAMS Annual Sports Marketing Conference Louisville, KY (Oct. 23-26) 
Crabtree Valley Area Hotel Cluster Luncheon Raleigh, NC (Oct 25) 
Triangle Aquatic Center -- Grand Opening Cary (Oct. 28) 
MPI Chapter Meeting Raleigh, NC (Oct 30) 

 


